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EKMAIAEYZH

2020 Ai1dakTopikd (Ph.D.), Tuua Oikovoulikwy Emotnuwy, Mavemotiuio KpATng. AlatpiBn:
«Data-driven Innovation: Location and Big Data Analytics for Knowledge Extraction in Tourism
Destinations» (ApioTa)

2012 MSc Business Economics, Finance and Banking, University of Portsmouth, UK (With
Distinction)

2010 Mruyxio OikovouikAg kai MNepipepeiakng AvamTuéng, MNavreio MavemoThuio

AKAAHMAIKH GEZH KAI EPEYNHTIKH EMMEIPIA

2023 — onpepa  Emikoupog KaBnyntig, Tunua AloiknTtikAg ETioTAung kai TexvoAoyiag, EAMETA

2021 — onuepa I EvretaApévog EpguvnTig, IvaTitolto OikovopikAg AvaAuang, ETixeipnuaTikdTnTag Kai
Toupiopou, MavemoTtnuiakd Epeuvntikd Kévipo EAMENA

2016 — onuepa  EmoTnuovikog Tuvepydrtng, EpyacTtrpio HAekTpovikng EmixeipnuaTikng Euguiag (e-Bi Lab),
EAMEMNA

2021 - 2023 MavemoTnuIakog YoTpo@og, autoduvaun didackaAia, Turjua AioiknTtikAg EToTAUNG Kai
Texvoloyiag, EAMETA

2012 - 2023 ZuvepyalOHEVOG EPEUVNTIAG O€ epeuvnTIKA épya Tou EAMENA kai Tou MavemoTtnuiou Kpntng,
peTatu Twv omroiwv Apxiundng I, CoBExt (EE) kai A2UFood (Urban Innovative Actions, EE)

AIAAZKAAIA KAI EPEYNHTIKA ENAIAOEPONTA

Ma@niuarta: MdapkeTivyk - Wneiakr) Kaivotopia kai ETTixeipnuatikdtnTa - ETixeipnuatikdg Zxediacpog - KoivwvikA
Eubuvn Emixeipiocwv kai Opyaviopwy (TTPOTITUXIAKO KAl JETATTTUXIOKO ETTITTED0)

‘Epeuva: KaivoTopia Kal yn@iokog JETaoXNHATIONOG MUE - AvaAuon peydAwy 0ed0ouéVV Kal ETTIXEIPNUOTIKA EU@Uia
- TexvnTr) vonuooUvn OTIG ETTIXEIPATEIS - EmxeipnuatikétnTa - Biwoiydtnta kai ESG -

ENIAEFMENEZ AHMOZIEYZEIZ

Google Scholar (ZemTépppiog 2026): 912 avagopég, h-index 12. NMARpng katdAoyog: Google Scholar

+ Kapantaidakis, |., Kopanakis, |., Perakakis, E. and Vassakis, K. (2026). Efficient Sentiment, Emotion, and Toxic
Speech Analysis on Social Media Using Lightweight LLMs: A Practical Approach for Digital Transformation.
Applied System Innovation, 9(7), 145.

» Therapos, N. and Vassakis, K. (2026). Integrating ESG Criteria and SDGs in Impact Investing: A Review of
Frameworks and Perspectives. Development and Sustainability in Economics and Finance. Elsevier.

Vassakis, K., Christodoulaki, D. and Perakakis, E. (2026). GenAl in Business: Opportunities and Challenges. In:
Intelligent Transformative Technologies. Springer.

+ Vassakis, K., Alogdianaki, A.M., Kopanakis, |. and Perakakis, E. (2025). Regional Insights: Navigating Digital
Maturity in SMEs: A Case Study of Crete. In: The Economic Impact of Small and Medium-Sized Enterprises.
Palgrave Macmillan.

+ Vassakis, K., Petrakis, E., Kopanakis, |. and Makridis, |. (2022). Big data analytics on location-based social
networks for knowledge generation in tourism: The case of Crete island. International Journal of Technology
Marketing, 17(1), 99-123.

+ Vassakis, K., Petrakis, E., Kopanakis, |. and Makridis, I. (2021). Location Intelligence for Tourism Destinations: A
big data comparative analysis through Location-Based Social Networks. International Journal of Tourism Policy,
11(3), 247-264.

+ Vassakis, K., Sakka, G. and Lemonakis, C. (2018). Demystification of the glass ceiling phenomenon: Gender
stereotyping and successful managers’ personality traits in Greece. EuroMed Journal of Business, 13(1), 2—19.

Vassakis, K., Petrakis, E. and Kopanakis, I. (2018). Big Data Analytics: Applications, Prospects, and Challenges.
In: Mobile Big Data. Springer.

ENIBAEWEIX

AidakTopikég SraTpiBEg: emiBAewn 3 SIBAKTOPIKWY QOITNTWY (O€ £EENIEN)
OAokAnpwuéveg emIRAEWEIG: 5 PETATTTUXIOKEG DITTAWMATIKEG £pyaaieg kal 10 TTPOTITUXIOKEG TITUXIOKEG EPYQTiES
ESeTaoTIKEG EMITPOTTEG: HEAOG ECETAOTIKWY ETTITPOTTWYV JIBAKTOPIKWY IATPIBWYV
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EPIA KAI AIOIKHTIKO EPI'O

2025 — onpuepa

2025 — onuepa

AvatrAnpwTtiig EmioTtnuovikog YreuBuvog, Movada Metagopdg Texvoloyiag kai Kaivotopiag
EAMETA (¢pyo TETRIS)

AvatrAnpwTtig ETioTnpovikég YeuBuvog, Apdoeig akadnuaikAg KavoTodiag Tou
MapatnpnTtnpiou Kaivotéuou Emixeipnuatikdtntag 1ng Mepipépeiag KpAtng

2023 — 2026 AvatrAnpwTtiig EmioTtnpovikég YreuBuvog, Yootipign Tng Acitoupyiag tng Movadag
Metagopdg Texvoloyiag Tou EAMETA

2025 AvatrAnpwTtiig ETioTnpovikég YmeuBuvog, Erasmus+ «Green your Business»

AIAKPIZEIZ

2025 «20 Under 40» ESG/CSR Pioneers, Responsible Business Awards

2022 International Visitor Leadership Program (IVLP), U.S. Department of State

2020 Best Paper Award, 10th International Conference on Tourism (ICOT2020)

2019 Highly Commended Paper, Emerald Literati Awards

2017 Ymorpoegia, AlaAé€eig Qvdaon otnv MNMAnpogopikn «Big Data & Applications»

ENATTEAMATIKH EMIMEIPIA KAI OIKOZYZTHMA KAINOTOMIAZ

2022 — onpuepa

2017 — onuepa
2018 — 2020

2017 — 2018

FQIZEX

Alopydvwon ekdnAwoewv Startup Factory kai Grow with Marketing oto Tufjua AET-
ouvdiopyavwaon Tou Bepivou oxoAciou «Applied Sustainability in Greece» pe To SUNY ESF (2025)

2uvidpuTtig TnNG Bizrupt AMKE- diopyavwTrg Twv Open Coffee Heraklion kai FUN Crete

Managing Director, H2B Hub, EmipeAnTripio HpakAgiou- ZUpBoulog Emixeiprioewy, Enterprise
Europe Network

Business Intelligence Analyst, Mentionlytics Ltd, London

AyyAika: apiota (ECPE, University of Michigan) - T'epupavikd: kaAd (Zertifikat Deutsch, Goethe-Institut)



